COLRUYT PRODUCED

LESS IS MORE $360 MILLION
Leveraging purchasing behaviour and |N REVENUE

demographics to personalise offerings GROWTH

@ COLRUYT CREATED HIGHLY
PERSONALISED DIRECT
MAIL COUPONS FOR EACH
CUSTOMER.

'y @ LOYALTY CARD MEMBERSHIPS
v\t GREW FROM 50 THOUSAND TO
: 1 MILLION.
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