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This edition was the 
most downloaded 

Nutriliving 
magazine of the 
year, with over 

100,000 views.

Nutrimetics is an Australian and New Zealand beauty brand committed to the sale 
of natural, homegrown and cruelty-free products. Nutrimetics publish a monthly 
‘Nutriliving Magazine’ for a sole audience of their network of consultants. The magazine 
is designed to be used as a training tool to assist them in earning money, while also 
acting as a tool for the company to build long-term relationships with their consultants. 

Nutrimetics: Nutriliving

M
agazine

Case Study:

Objective:
This March issue was designed to 
celebrate International Women’s 
Day while helping to drive sales for 
the launch of the Platinum Masque 
skincare range. The editorial aim was to 
create stories celebrating the sisterhood 
fostered among the consultants. 
Another goal was to maintain brand 
engagement and customer loyalty 
while showcasing rewards, product 
training, sampling and previewing 
upcoming launches.   >>

MARCH 2021

POWER UP 
your income 

PLUS Celebrating sisterhood
International Women’s Day 8th March

NEW  
Ultra Care+ Platinum Lift  
& Firm Power Masque 

nutrimetics.com.au
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Nutrimetics: Nutriliving

Case Study:

A featured  
product brought in  

127.9% 
 more money  

than forecasted.

The magazine 
beat the prior 

years selling period 
performance by 

16%.

M
agazine

Method:
The theme of this issue was ‘female 
empowerment’ with the cover of this 
issue including an untouched group 
shot of Nutrimetics consultants, to 
market the way Nutrimetics has helped 
thousands of women create their own 
income through selling their products.

Results:
The March magazine was the most 
digitally downloaded of the year, 
receiving 100,000 views. The product 
Ultra Care + Platinum Life & Firm Power 
Masque became the highest dollar-
driving new launch, bringing in 127.9% 
which was 30% over the forecast. 
The female empowerment theme led 
Nutrimetics to beat their previous 
year by 16%. The campaign also 
strengthened Nutrimetics connection 
with its consultants and resulted in high 
engagement levels on all channels.  

I’ve been on this journey for 22 years and 
so many people have inspired me and 
continue to do so, every day. It’s always 
so rewarding to see women overcoming 

fears and stepping out of their comfort 
zones. All those years ago, my best friend 
and upline Belinda Thompson believed 
in me from the first day she met me, even 
when I didn’t believe in myself. She found 
something in me that I never knew I had. 
Today, thanks to Nutrimetics, I’m a totally 
different person. I can motivate a room full 
of people and make them laugh, too. 

Nutrimetics empowers my life through acts 
of kindness and generosity. 12 months ago, 
my family lost their home in the bush fires on 
the South Coast. We came together as a 
company and organised a fundraising event. 
Everyone got on board to help out and 
donate. We heard stories of how the fires 
had affected women and all that they had 
lost. We gave them facials and pampered 
them with free products. The impact this had 
was so healing. We brought some much 
needed relief in traumatic times. It’s when 
we pull together and live the Nutrimetics 
philosophy of ‘women helping other women’ 
that this job feels most uplifting. 
 
Nutrimetics has instilled in me a ‘can-do’ 
attitude that I’ve passed on to my son. I 
love that together we share ideas and we 
cheer for everyone. Mostly, Nutrimetics 
has allowed for me and my family to have 
choices. The flexible hours have meant 
I could drive my son to school, every 
day. I had never been overseas before 
Nutrimetics. I feel so privileged to have 
achieved eight new company cars and to 
have travelled the world with my husband, 
Michael. He’s supported me on my journey 
since day one. I have earned 18 overseas 
seminars in total and he’s been by my side 
for almost every one.

Tresha 
Dohmen 
Executive Sales Manager, NSW

I joined Nutrimetics as a teenager 38 years 
ago, and I still love it to this day! 10 years 
ago, I was diagnosed with breast cancer. 
It was the positivity of my friends, the 

women of Nutrimetics that helped to get me 
through that time.

Besides the friendships, I also love the trips.  
Especially when my husband travels with 
me, all expenses paid thanks to Nutrimetics. 
We were lucky enough to spend our 25th 
wedding anniversary in Cape Town South 
Africa with our Nutrimetics family. That’s just 
one of the many trips we will never forget.

Nutrimetics has definitely taught me the skills 
I need deal with the many different people 
I meet through life, to work confidently 
building my business and to move forward 
with a positive attitude.

I feel so lucky that my life crossed paths 
with a Nutrimetics Consultant all those years 
ago.  I do what I do consistently, so I have 
been blessed to have a hobby turn into a 
business, all while it still feels fun. 

Caroline 
Agius 
Executive Sales Manager, NSW
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It’s when we pull together and live the 

Nutrimetics philosophy of ‘women helping other 

women’ that this job feels most uplifting.

I went through breast cancer 10 years 

ago. It was the positivity of the women 

of Nutrimetics that got me through.

Watch the video here.
https://youtu.be/IUotgTlxTto

Watch the video here.
https://youtu.be/lat3myruM7c 
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is rich in essential Fatty 
Acids, which helps 
increase elasticity in 
the skin to reduce and 
prevent the visible 
formation of wrinkles. 

FIND IT IN: Nutrimetics 
Nutri-Eyes Eye Crème

Avocado are a good source of 
Antioxidants. Red grapes are 
a natural source of Resveratrol, 
which protects the skin’s 
surface from environmental 
stressors, while also promoting 
an even skin tone.

FIND IT IN: Ultra Care+ 
Platinum Tight Firm & 
Fill Face Serum

Grapes 

contain Vitamin A and 
Vitamin E to protect skin 
from environmental stressors. 
Sweet Almond Oil contains 
nutrient minerals (including 
Zinc and Potassium) to 
soothe irritation.

proteins add strength and 
protection to your hair. The 
grain is known to have the 
highest concentration of 
protein versus any other 
grain. It’s also packed with 
essential Amino Acids.

FIND IT IN: IRYNA 
Coconut Cushion 
Hand Crème

FIND IT IN: Nutri-Rich Hair 
Nourish+ Shampoo

Almonds Quinoa

has high levels of 
Papain, a proteolytic 
plant enzyme. It breaks 
down proteins and 
provides an exfoliating 
effect on the skin.

contains Betaines, which 
contain a high level of 
Antioxidants. In Platinum, 
Sugar Beet Complex 
strengthens the skin’s barrier 
function and reduces 
water loss, working to help 
balance skin’s hydration.

help soothe visible 
redness and sensitivity 
and boost the skin 
barrier against stress, 
for more resilient skin.

are an excellent source of 
Vitamin C, an Antioxidant 
that helps protect skin cells 
from damage caused by 
environmental stressors and 
aggressors. The Raspberries 
in this Clay masque give skin 
an extra hydrating boost.

FIND IT IN: Nutrimetics 
Apricot Facial Masque 
& Scrub

FIND IT IN: Ultra Care+ 
Platinum Multi-Active 
Cleanser & Masque

FIND IT IN: Restore 
Refining Toning Lotion

FIND IT IN: Ultra Care+ 
Clarifying Clay Treatment

Papaya Beetroot

Mushrooms Raspberries

contains 25 times higher 
Antioxidant content than Acai 
Berry, preventing various types 
of skin stress and premature 
ageing. It also contains 
Chlorophyll, which gives 
gentle detoxification benefits. 

contains Ellagic Acid, 
which strengthens the 
skin’s moisture barrier, 
improving hydration and 
stopping delicate skin 
from drying out.

is packed with Omega-3 
Fatty Acids and 
Antioxidants. It works 
to help visibly reduce 
redness and help skin 
become less sensitive. 

are loaded with anti-
inflammatory properties 
and nutrients like 
Vitamin C and Folic 
Acid. Cucumbers make 
the dream face mask 
ingredient.

FIND IT IN: IRYNA 
Coconut & Matcha 
Cleansing Mousse

FIND IT IN: Ultra Care+ 
Lip Plumping Crème

FIND IT IN: IRYNA 
Chia & Dragonfruit 
Moisturising Masque

FIND IT IN: Ultra Care+ 
Hydrating Bamboo 
Sheet Masque 

Matcha Tea PomegranateChia Seed Cucumbers 

Here are our top 12 Nutrimetics superfood-infused beauty picks.
Recommend them to your customers to earn extra income this March.

Shop superfood beauty and save See March brochure and online at nutrimetics.com.au
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Why do I need a firming masque?     

Over time, skin loses collagen and elastin for structure, 
and that’s why we start to see a sagging effect on 
facial contours and a weaker looking jawline. Even if 
you take really good care of your skin, you need to go 
the extra mile to prevent and protect against the effects 
of gravity. This masque not only feels luxurious, the 
advanced ingredients help prevent future degradation 
of the skin by tightening, lifting and firming. It helps to 
give you a more youthful, feminine appearance while 
accentuating your facial features.

Does it really work?  

The next morning, your skin will feel so much more 
hydrated and replenished, but you’re also sure to notice 
some immediate firmness, tightness and smoothness 
along the jawline after every application. Use twice a 
week for maximum lifting effects.  

I feel a tingling sensation on my skin –  
is that normal?  

Yes you will experience a slight tingling sensation. This 
is the active ingredients working on the skin. However, 
as with all products, you should discontinue use if you 
experience any negative effects. 

FAQ 
When can I see results? 

Right away. Users in our trial group reported a 
refreshed, glowing appearance the next morning. 
To enhance and maintain results, the masque should 
be used twice weekly, long-term. Users saw a more 
defined facial profile after just 4 weeks use. 

Is it vegan friendly? 

Yes. The formula does not contain any animal or 
animal by-product ingredients. It’s made with serum 
strength peptides and sustainably farmed Marine 
ingredients, so it’s ideal to recommend to your vegan 
customers. 

Why do I need to use the application 
brush? 

It’s more hygienic. No fingers in the jar means no 
contamination. Plus there’s no mess, the silicone brush 
is so much easier to clean than a regular bristle brush. 
And it feels so indulgent and amazing on your skin for 
the perfect moment of self-care. 

#NutriResults
Don’t forget to 
post your before 
and afters and 
masque selfies 
on social media 
using the hashtags 
#NutriResults and 
#Nutrimetics.

Firm skin now, pay later! Tell your customers to spread the cost with Zip. Minimum spend $150.

LEARN MORE   
Watch our video here.

https://youtu.be/B8AvCuxMIMI


