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Current is a magazine produced by Mahlab for the Australian Water Association, the peak 
body for the water industry, from utilities and environmental engineering to research and 
sustainability. AWA hired Mahlab to recreate the vision of the magazine.

Australian Water 
Association: Current

M
agazine

Case Study:

Objective:
Current was re-imagined to help 
AWA reconnect with its audience and 
establish credibility as an industry 
source for news, advocacy, peer 
support and tech advances. AWA 
aimed to upgrade the magazine from 
a benefit of membership to a primary 
reason for membership.   >>
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Water sector harnesses 
digital technology to 

better serve the community
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The campaign 
broke website 
traffic, eDM 

click-through, 
engagement, ad 

revenue and media 
exposure records.
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Method:
Mahlab used a stylish suite of fonts, 
attention-grabbing headlines, and 
a redesigned masthead to refresh 
Current’s look and provide a modern 
and authoritative tone. QR codes were 
embedded within to entice readers to 
online content. The editorial tone was 
inclusive and interactive, publishing a 
wide diversity of stories from tips on 
harnessing human waste for energy 
neutrality to features on how Indigenous 
communities manage water.

Results:
The AWA was pleased with its new look 
and received positive feedback from 
advertisers and readers. The campaign 
broke the organisation’s records of 
website traffic, eDM click-through, 
engagement, ad revenue and media 
exposure. All advertisers involved in 
the first issue recommitted to future 
issues. It has become a trusted source 
in the industry, quoted at conferences, 
referenced by water authorities and 
approached by media for comment on 
key issues.  
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Innovation

Smart devices in 
water networks 
are delivering vast 
amounts of data 
to help utilities 
deliver better 
customer service.

HARNESSING THE 
POWER OF DATA
It’s a digital world out there, with artificial intelligence, real-time data 
insights and digital innovation paving the way for transformation.  
And the water sector is benefiting.
By Martin Kovacs
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 D
igital technologies are 
paving the way for a 
range of operational 
benefits within the 
water sector, with 
utilities increasingly 
using real-time data 
insights to proactively 
monitor and manage 

water networks. These insights 
can be harnessed to enhance 
customer service offerings, 
and utilities pursuing digital 
transformation stand to benefit by 
prioritising customer expectations. 
Customer-centricity is a key feature 
of digitalisation, with a new breed 
of online-based businesses having 
set the bar for service quality. And, 
while these digital enterprises may 
be structured to be inherently more 
service-focused than their pre-
digital counterparts, customers 
are nonetheless demanding more 
transparent, interactive and easy-
to-use offerings across all sectors.

DATA IS EVERY THING
Data is key in this rapidly evolving 
digital landscape. Utilities need to 
ensure they have systems in place 
that support effective end-to-end 
data management. This will facilitate 
efficient and flexible decision-
making and can be integrated as 
required with the customer-facing 
end of operations.

As noted by Sean Cohen, SUEZ 
Water Senior Manager, Smart 
Water, the greater focus on service 
provision means utilities no longer 
have the option of simply getting on 
with operations in the background. 
“It’s only very recently that there has 
been any expectation at all about 
any kind of innovation or customer-
facing responsiveness from water 
utilities,” Cohen explains. “People’s 
interest is starting to pick up, and 
they’re realising that in most of 
Australia, there are really not many 
points of connection that customers 
have to water consumption and 
production, where it goes and 
what it costs.”
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HANDLING CUSTOMER 
E XPECTATIONS
Cohen points to a number of 
convergent factors that are both 
contributing to a wider shift in 
customer attitudes towards service 
provision in the water sector, and 
compelling utilities to re-examine 
their service offerings. He notes that 
customers not only have a growing 
range of digital tools at their 
disposal at a household level, but are 
also becoming more proactive about 
managing consumption, especially 
amid a focus on sustainability.

“The sustainability revolution 
around utilities like water, and 
the energy revolution around 
renewables, has really opened 
people up to paying attention,”  
he says. “The water industry is also 
being touched by the customer-
centric smart-home Internet of 
Things (IoT) revolution, and people 
have gotten used to the idea of 
looking upon their own private 
infrastructure as something that 
needs to be thought about.”

Greater transparency about 
consumption can help customers 
moderate their usage and  
deliver cost-saving benefits,  
with Cohen also highlighting the 
potential to raise awareness  
at a broader community level about 
sustainability issues.

He observes that utilities are 
increasingly focusing on how 
data can be used to both cater 
to customer interests and drive 

Technology is just  
an enabler  
– it’s actually  
about the  
data.
Corinne Cheeseman,  
Australian Water  
Association

“
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ROYCE WATER TECHNOLOGIES PTY LTD ABN 21 110 057 399

www.roycewater.com.au
QLD / NT / PNG & NZ
PHONE

0437 742 859

NSW / TAS & ACT
PHONE

0429 623 308

VIC & SA
PHONE

0439 337 247

WA
PHONE

08 9467 7645

FEATURES
 Only 3 kW at maximum energy used
 Moves 37,000m3 of water every day
 No propellers or shafts to foul
 No belts or gearboxes to break or require maintenance
 No metal frame, so no corrosion
 Made from recycled HDPE
 The addition of up to 3.0kg / O2 / kW hr
 4 x Kuh Kai Aerators move and mix water through the 

Lagoon Aerator

BENEFITS
 Continuously moves the lagoon or pond water via 

vertical mixing, for complete destratification, algae 

bloom reduction, and natural sludge digestion
 Delivers more dissolved oxygen to the water per hour
 Lowers energy costs by up to 80%
 Practically maintenance free for years
 Eliminates trapped nitrogen and ammonia gases, and 

improves BOD/COD counts
 Optimise your site to reduce energy consumption 

and improve your water quality

A NEW CONCEPT FOR WASTEWATER LAGOONS

Lagoon Aerator
Innovative sludge aeration technology that cleans water and 
wastewater in ponds, lakes and lagoons, while lowering 
energy costs by up to 80%.

To discover more community news, visit watersource.awa.asn.au/category/community
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Customers, engagement and public health

56
WATER FOR ALL
Water is our most precious 
resource and has been 
cared for by the country’s 
Traditional Owners for 
thousands of years. Referred 
to as the “sleeping giant” 
of Australia,  the Aboriginal 
and Torres Strait Islander 
business sector continues 
to boom, and it has a lot 
to offer the water industry 
when it comes to genuine 
engagement in the  
modern world.

68
24 GLASSES

A unique water infrastructure plan 
aimed to ensure all Tasmanians 

have safe drinking water. 

64
SUSTAINABLE WATER  

IN CAMBODIA
A Q&A with Australian  

Ambassador Pablo Kang.

Current has 
become a trusted 
industry source

All advertisers 
recommitted to 
future issues 


