Case Study:

Australian Water
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Current is a magazine produced by Mahlab for the Australian Water Association, the peak
body for the water industry, from utilities and environmental engineering to research and
sustainability. AWA hired Mahlab to recreate the vision of the magazine.

Objective:

Current was re-imagined to help VoL 05 / APRIL 2021

AWA reconnect with its audience and

establish credibility as an industry c u r re AUSTRALIAN
source for news, advocacy, peer WATER
support and tech advances. AWA technology /' communi tv / environmen ¢/ business / technical papers ASSOCIATION

aimed to upgrade the magazine from
a benefit of membership to a primary
reason for membership. >>
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Water sector harnesses

better serve the community
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HARNESSING THE
POWER OF DATA

It’s a digital world out there, with artificial intelligence, real-time data
insights and digital innovation paving the way for transformation.

All advertisers
recommitted to = =
future issues

Technology is just
an enabler

— it’s actually
about the
data

"% HANDLING CUSTOMER
EXPECTATIONS
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DATA IS EVERVTHING
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what i costs.

Current has
become a trusted Method:

Mahlab used a stylish suite of fonts,
i n d u Stry source attention-grabbing headlines, and
aredesigned masthead to refresh
Current’s look and provide a modern
and authoritative tone. QR codes were
embedded within to entice readers to
online content. The editorial tone was
inclusive and interactive, publishing a
wide diversity of stories from tips on
harnessing human waste for energy
neutrality to features on how Indigenous
communities manage water.

Customers, engagement and public health

o Results:

64 68
e ‘ ... 0 The AWA was pleased with its new look

and received positive feedback from
advertisers and readers. The campaign
broke the organisation’s records of
website traffic, eDM click-through,
engagement, ad revenue and media
exposure. All advertisers involved in
the first issue recommitted to future
issues. It has become a trusted source
in the industry, quoted at conferences,
referenced by water authorities and
approached by media for comment on
key issues. ®

A NEW CONCEPT FOR WASTEWATER LAGOONS

Lagoon Aerator

Innovative sludge aeration fechnology that cleans wofer and
wostewater in ponds, lokes and lagoons, while lowering
energy costs by up fo 80%.

FEATURES BENEFITS

nergy Continwously moves he lagoon or pond weer via
woter everydoy o

Up 10 3.0kg / O /W hr

rotors mave ond mix wer hrough he

jour et reduce energy consumption
e woter quolly

www.roycewater.com.au

0437742859 0429623308 0439337247 08 9467 7645
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