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Case Study:
Catalogue

Kmart is an Australian chain of department stores owned by Wesfarmers, with 
323 stores operated across Australia and New Zealand. The in-house creative 
team decided to give their Autumn/Winter apparel campaign a fresh new look. 
The team wanted to deliver a consistent message that Kmart apparel is stylish, 
trendy, and affordable for the whole family.

Kmart: Into the Wild  
Campaign

Objective:
The campaign was designed to drive sales 
for the autumn/winter apparel season and 
convey a consistent message that Kmart 
apparel is suitable for the whole family. 

Method:
The team used natural and earthy tones 
in the catalogue and videos to convey a 
down-to-earth tone. They also blended 
men’s and women’s categories in the 
catalogue to show that Kmart has 
something for everyone. The team chose an 
outdoor, Australiana bush setting for the 
videos to help convey a natural and down-
to-earth tone. They also used social media 
platforms to promote the campaign, with a 
focus on Facebook.

Results:
The catalogue and two online videos 
led to an uplift of 26% YoY for their 
sales. Kmart also saw an improvement 
in key metrics for those who had prior 
awareness of the catalogue and an overall 
25% YoY increase for transactions and 
sales in apparel. Online sales were $6.2 
million, a 3.6% increase. The social media 
creative ads received an ‘Above Average’ 
quality ranking from Facebook, which is 
determined by the post-click experience 
and user feedback in addition to an Above 
Average conversion rate ranking measuring 
the expected conversion rate against other 
competing ads.  
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In store Thursday 22nd April until Wednesday 12th May 2021 
Ranges, colours, styles and sizes may vary from store to store. Accessories not included. See page 23 for terms and conditions. Rainchecks do not apply on any item or offer 

on this page. Due to the current environment affecting aspects of trade, Kmart is unable to guarantee the availability of items featured in this catalogue.  
We apologise for any inconvenience caused.

Shop your way            In-store          Online          Click & Collect    kmart.com.au

A. Padded puffer jacket Sizes: S-XXL. $49. Sold seperately: Textured knit jumper Sizes: XS-XXL. $25. B. Premium slim stretch chino Sizes: 28-40. $25.  
C. Teddy longline coat Sizes: 6-20. $35. Sold seperately: Brushed funnel neck sweater Sizes: 6-20. Contains recycled polyester. $20.  

D. Brushed wide leg trackpants Sizes: 6-20. Contains recycled polyester $20. E. Teddy shacket Sizes: 6-20. $35. F. Oversized knitwear dress Sizes: 6-20. $30.  
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A. Double zip puffer jacket Sizes: 6-20. $40. Sold seperately: Lounge hoodie Sizes: 6-20. Made partly with recycled polyester. $22. B. Knit jogger Sizes: 6-20. Made partly 
with recycled polyester. $22. C. Chunky chelsea boots Sizes: 6-11. $30pr. D. Cable sleeve crew jumper Sizes: 6-20. $25. E. Sling tote $15. F. Textured jogger Sizes: 6-20. 
$20. G. Tennis sneakers Sizes: 6-11. $15pr.
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Go chasing wonderful 
wardrobes

Don’t stick to the shapes and the 
styles that you’re used to… discover 

these new must-haves.
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Low prices for life

A. Button through top Sizes: 6-20. $15. B. Mum jeans Sizes: 6-20. $20. C. Almond toe buckle boots Sizes: 6-11. $25pr. D. Rib midi dress Sizes: 6-20. $25.  
E. Crossbody bag $9. F. Square toe chelsea boots Sizes: 6-11. $25pr. G. Knit pullover Sizes: 18-26. $25. H. Shapewear jeans Sizes: 18-26. • Tummy control. $25. 

B.

C.

E.

H.
F.

A.﹩15

G.﹩25

D.﹩25

View videos here

Apparel saw a 

25% YoY 
increase in 

transactions  
and sales


