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55%  
of Foodland 

customers read 
every single page of 

their catalogues

Romeo’s Foodland is the largest locally owned and independently operated 
supermarket group in South Australia. To pay homage to the state and its residents, and 
play up its standing as a local favourite, Romeo’s launched the ‘Great Food Lives Here’ 
campaign, travelling across the whole state to capture the faces and families behind 
Foodland and the brand’s proud history of supporting local farmers and producers.

Foodland: Great Food 
Lives Here

Case Study:

Objective:
The objective of this campaign was to 
draw attention to the great food, and 
locals in South Australia, encouraging 
shoppers to buy local. The campaign 
also aimed to build brand awareness 
for Foodland, maintaining the physical 
mental and physical availability of the 
brand. Additionally, the campaign 
aimed to generate a positive reputation 
for the broader state, and local 
producers who supply Foodland.   >>

Catalogue
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Old El Paso 
Standard Kits 
290-520g 

Darrell Lea 
Blocks 
160-180g 

Nice & Natural 
Bars 180-192g 

White Wings 
Cake Mix 
230-560g 

$2690 
kg

$250
SAVE 
UP TO 

$2.50
ea

$235
SAVE 
UP TO 

$2.40
ea

$250
SAVE 
UP TO 

$2.50

$375
SAVE 
UP TO 

$3.75
eaea

Serving suggestion
Australian Premium 
Beef T-Bone Steak

On Sale 12–18 October 2022

Bulla Creamy 
Classics Ice 
Cream 2 Litre  
$0.23 per 100ml

$450
SAVE 
UP TO 

$4.50
ea
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Foodland: Great Food Lives Here

Case Study:
Catalogue

Photography of 
South Australian 
landscapes and 
family portraits 

made the catalogue 
stand out from 

other competitors.

Method:
The campaign was a large undertaking, 
executed through letterbox and 
print channels in conjunction with 
Television, Radio, P.O.S, Digital, 
and Outdoor advertising. Foodland 
designed a catalogue with unique, 
visual representation, to gain 
attention in the letter box and stand 
out from competitors. Foodland did 
this by including photography of 
South Australian landscapes, and 
portraits of the ‘next generation of 
Foodland family members’, next to the 
typical arrangement of products in  
the catalogue.

Results:
Foodland’s research revealed that 55% 
of their customers read every single 
page of supermarket catalogues, and 
that Foodland has the highest reader to 
shopper conversion. Foodland believes 
that the high physical availability of 
Foodland catalogues, available in South 
Australian letterboxes and homes, 
and this large Great Food Lives Here 
campaign, have generated positive 
results for the mental availability of 
Foodland. The new direction of the 
catalogue design received a range of 
positive feedback from customers.  

FOODLAND P41 2022 P2

Adelaide Plains Kestrel Potatoes 2kg Bag $2.25 per kg

$450    
ea

2KG BAG

Butternut Pumpkin

$190   
kg

MARKET 
FRESH

1.5KG BAG

$350 
ea

Peculiar Picks - Adelaide Hills Pink Lady or Golden Delicious Apples 1.5kg Bag $2.33 per kg

FRESH

scan 
here for 

more info

Adelaide HillS

Apples
F

Peculiar Picks
pink lady or  

Golden Delicious 

Serving suggestio
n
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BETTER THAN

Global Seafoods Prawns Cooked 
& Peeled 300g $31.67 per kg

Global Seafoods Crumbed Squid 
Rings 500g $15.80 per kg

Tropical Island Beer Battered 
Whiting 400g $17.25 per kg

Ferguson 
Boarfish Fillets 
Skin Off 200g 
$4.00 per 100g

Australian Thin BBQ Sausages 

ea

$690
ea

$790
SAVE 
UP TO 

$1.60
ea

$950
SAVE 
UP TO 

$2.50
ea

$8
SAVE 
UP TO 

$9.00

$650 
kg

MEAT & SEAFOOD

A&T Trading Seafood Salad  
Mix 500g $7.90 per kg

$395 
ea

Australian Premium Beef Mince Serving suggestion Serving suggestion

$16   
kg

$2995 
ea

SAVE 
UP TO 

$7.30

Thomas Cappo 
Seafoods Cooked 
Prawn Cutlets  
Tail-On 1kg 
$29.95 per kg

Premium


