Case Study:

ALDI Australia is a supermarket giant, operating more than 570 stores across the
country. ALDI Australia works to provide customers with high quality groceries and
products at ‘permanently low prices. One of ALDI's most effective and consistent
marketing technigues, is the use of catalogues, produced weekly for customers to
collect in-store and receive by letterbox. ALDI's annual caravan event showcases the
supermarket’s wide range of travel accessories and targets grey nomads. In light of
the pandemic, the team had to pivot the campaign and brainstorm new ways to deliver
sales return and success.

Objective:

The objective of this campaign was to
pivot from the targeted audience of grey
nomads, due to the halt of travel due

to the pandemic and appeal to the new
market of families, seeking affordable,
local travel. The Caravan campaign

was designed to appeal to families who
had shifted from international travel

to Caravanning, and present ALDI as
the ideal destination for road-trippers
wanting to build their travel equipment
collections, in turn maximising the
sales of the department. >>
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Case Study:

ON THE ROAD AGAIN
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© CARAVAN COVERS $99.99
* Available in 14-16ft, 16-18ft, 18-20ft or 20-22ft
« Lightweight and easy tofit » UV stabilised fora
longer ife « Moisture resistant fabric won't shrink
orstretch « Elastic hem with eyelets « 3-zipper
side panel « Sizes: 230cm(D) x220cm(H) x
500/560/620/680cm(L) 63264, 63265, 63263, 12039,
O CARAVAN LEVELLING RAMP AND CHOCK
SET $19.99 « 2000kg load per single ramp
«Interlocking chock » 3 height levels: 40mm,
70mmand100mm 704020
O CARAVAN AWNING TENSIONERS $24.99
« Available in 4pk of Small Tensioners or
2pkof Large Tensioners » UV stabilised
«Includesstraps 70029
© CARAVAN SIDE WALL $29.99
+230gsm HDPE » UV stabilised » Velcrostraps
with D-rings « Straight or Slanted top edge
*Size (approx.):21m(W) x1.8m(H) 58570
/O CARAVAN FLOOR MAT $29.99
« Heavy duty PVCand polyester « Keeps areas free
from dirtand twigs » Size:2.5m x3.0m 803668
O CARAVAN STEP $29.99
«Folds flat for easy storage
«Size: 60cm(W) x39.5cm(D) x23.0cm(H) 703361
© CARAVAN FRONT WALL $49.99 » 230gsm HDPE
« U stabilised » 5mm and 7mm splines « D-rings
tothe base « Size: 4.3m(W) x1.8m(H) 62535
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sales in travel
snacks

Method:

The catalogue centred images of families
of all ages enjoying time outdoors,

with coastal scenery and ALDI’s range
of travel equipment showcased in the
catalogue to present the Supermarket as
a ‘one stop shop’.

Results:

The Caravan campaign received a 65%
sell through of ALDI’s travel equipment
range in the first few days of promotion,
and an add on effect of increased sales
in travel snacks. ®
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