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PERCENTAGES OF MILLENNIALS
WHO IGNORE THESE ADS

1 INTERNET

2 EMAIL

3 MOBILE TEXT

4 MAGAZINE

5 RETAIL INSETS

6 CATALOGUE

7 DIRECT MAIL

49%

48%

45%

32%

25%

23%

15%

NEARLY HALF  
IGNORE  

DIGITAL ADS

Source: �Quad/Graphics Customer Focus® 2014 Research Study 
Millennials are aged 18-34


