ADVERTISING FORMATS

MILLENNIALS PAY ATTENTION TO

DIRECT MAIL 77%

|

MILLENNIALS ENGAGE WITH
EMAIL 51% DIRECT MAIL AND NEWSPAPER
INSERT ADVERTISING

RETAIL INSERTS 73%

3 CATALOGUES 54%

MAGAZINES 51%

6 INTERNET 50%

MOBILE TEXT 48%

Source: Quad/Graphics Customer Focus® 2014 Research Study
Millennials are aged 18-34 vopp.com.au



